Restaurants by the Numbers

| s1.7 Billion Restaurant-industry sales
on a typical day in 2011.

M 4'7% Percent of adults who said they would
be likely to patronize a mobile truck parked
near their home or office if it was offered by
one of their favorite restaurants.

M 4'7% Percent of adults who said they would
be likely to utilize an option of delivery
directly to their home or office if offered by
a fullservice restaurant.

M $2,619 Average household expenditure for

food away from home in 2009.

W s$'79,6283 sales per full-time-equivalent

non-supervisory employee at eating-and-drinking
places in 2009.

M '74% Percent of adults who agree that going

out to a restaurant with family and/or friends
gives them an opportunity to socialize and is a
better way for them to make use of their leisure
time rather than cooking and cleaning up.
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W 69% Percent of adults who said they are more
likely to visit a restaurant that offers locally-
produced food items.

M 3'7% Percent of adults who agreed that
purchasing meals from restaurants, take-out
and delivery places makes them more
productive in their day-to-day life.
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Commercial
Eating places 404.5
Bars and taverns 18.3
Managed services 42.1
Lodging place restaurants 28.7
Retail, vending, recreation, mobile 57.2
Other $53.4
Restaurants

An Essential Part of Daily Life

I 88% of adults said they enjoy going to restaurants.

I 43% of adults said restaurants are an essential
part of their lifestyle.

M 62% of adults said their favorite restaurant foods
provide flavor and taste sensations which cannot
easily be duplicated in their home kitchen.

M 86% of adults said going out to a restaurant is a
nice break from the monotony of daily life.

Restaurants

Cornerstone of Career Opportunities and
Upward Mobility

I Nearly half of all adults have worked in the
restaurant industry at some point during their
lives, and more than one out of four adults got
their first job experience in a restaurant.

I 80% of restaurant owners said their first job in the
restaurant industry was an entry-level position.

M 94% of restaurant employees said the restaurant
industry is a good place to get a first job and
learn basic working skills.

M 88% of restaurant employees said restaurants
often provide the opportunity to start at the
bottom and move up to management.

M 81% of restaurant employees said the
restaurant industry is a place where people of
all backgrounds and experience can open their
own business.

I 46% of restaurant employees said they would
like to own a restaurant some day.

M 57% of first-line supervisors/managers of food
preparation and service workers in 2009 were
women, 16% were of Hispanic origin and 15%
were African-American.
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